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FUNCTIONAL CATEGORIES OF CONTEMPORARY ENGLISH SLANG:
A CROSS-PLATFORM STUDY OF SPOKEN AND DIGITAL DISCOURSE

Abstract. Young people born between 1997 and 2012 grew up communicating across platforms where the
boundary between speaking and writing barely exists, and their language reflects this. This paper examines 110 English
slang expressions in active use between 2020 and 2025, tracing how they work, what they mean, and what social work
they do for the people who use them. Most existing research treats podcast speech and social media writing as separate
objects; this study treats them as two channels of the same phenomenon. The corpus was drawn from three English-
language podcasts and cross-checked against TikTok, where each expression was verified across a minimum of ten
independent videos before inclusion. Applying corpus methods alongside semantic and functional analysis, the study
identifies twelve categories of slang. Emotional and reactive expressions account for the largest share at 13.6%; nine
further categories, including cross-platform slang, meme constructions, viral expressions, and clipped forms, each
represent 9.1% of the corpus. The analysis shows that slang does considerably more than provide informal alternatives
to standard vocabulary. It marks who belongs to a group, encodes emotional reactions in compact form, frames social
judgments, and ties speakers to the broader landscape of popular culture. Platforms such as TikTok appear to accelerate
how quickly new expressions spread and stabilize, a process with real consequences for how we understand language
change in the digital age, and for how contemporary English might be taught to language learners.
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Introduction

Every generation develops its own vocabulary, but the speed at which new expressions now
enter circulation, and the scale at which they spread, have no real precedent. Crystal's work on
language and the internet identified this acceleration early [1], and subsequent research has only
confirmed it. For adolescents in particular, informal vocabulary is not an optional add-on to
communication: it is central to how identity gets constructed and how belonging gets signalled
within peer groups [2]. Tagliamonte's studies of teen language show that slang is not random or
arbitrary but follows patterns tied to social structure and group dynamics [3]. Eble's earlier work on
college students reached similar conclusions: slang marks who is in and who is out, and using it
correctly requires cultural knowledge that outsiders simply do not have [4]. Allan and Burridge add
a further dimension: slang interacts with social norms around taboo and politeness in ways that
reflect broader cultural values, which is part of why some expressions spread widely while others
stay confined to particular groups [5].

The picture has shifted considerably with the rise of platforms built around short-form video
and algorithmic recommendation. TikTok in particular has become a major driver of lexical change:
a new expression can move from a single viral video to widespread use across age groups and
regions within days. Lihawa et al. document the productivity of Generation Z slang in terms of
word-formation processes, including clipping, blending, compounding, and semantic shift [6].
Djohan, Wagati, and Kadir specifically track compounding in Gen Z slang on TikTok, confirming
that the platform functions not just as a distribution channel but as a site of active linguistic
innovation [7]. Kazakhstan is also part of this broader trend: digital communication has reshaped
how young people speak here as much as anywhere, and TikTok content in English circulates freely
alongside local-language material.
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What is less well documented is how slang moves between spoken conversation and digital
writing. Specifically, it examines whether the same expressions turn up in both, and whether they
retain the same meanings across both contexts. Most existing studies focus on one channel or the
other. This study takes a different approach, treating podcast speech and TikTok content as
complementary windows onto the same register. The specific aims are to identify the main
functional categories of English slang in use between 2020 and 2025, to map how expressions are
distributed across those categories, and to examine what the patterns reveal about identity
construction and cultural participation among Generation Z speakers.

Methods and Materials

The study draws on a qualitative corpus-based approach, combining semantic, morphological,
and functional analysis to examine slang as it actually occurs in natural speech and online
interaction. The primary data come from three English-language podcast episodes. Two of these,
both from a youth-oriented cultural commentary show, were chosen for their conversational register
and explicit engagement with contemporary trends. The third, from an independent mental-health
podcast released in 2024, was included because its informal, personal tone produced particularly
rich examples of everyday emotional vocabulary. All three episodes were transcribed manually in
their entirety, yielding approximately 23,000 words of unscripted speech, a scale that allowed for
meaningful pattern recognition while keeping the analysis manageable.

TikTok served as the cross-platform verification layer, covering the period from 2020 to
2025. The platform was selected because it demonstrably drives the spread of new lexical forms
among Generation Z, a point confirmed during the data collection itself, when several expressions
collected from podcasts were found to have originated as TikTok audio trends. Verification
followed a consistent three-step procedure: the expression was searched directly on TikTok; the
number of videos using it in captions, hashtags, or spoken content was recorded; and only items
appearing in at least ten distinct videos with stable meaning were kept. Expressions with noticeably
inconsistent or shifting meanings across different videos were excluded, since such instability
would undermine any functional classification. Items were further selected on the basis of informal
register, absence from standard dictionaries, semantic distance from their literal meanings, and clear
relevance to youth communication. The result was a working corpus of 110 expressions.

Each expression underwent semantic analysis to determine meaning and contextual usage,
morphological analysis to identify word-formation processes, and functional analysis to establish its
primary communicative role. Where a single expression clearly served more than one
communicative purpose, as was the case with several highly versatile items such as «dead» or
«basedy, classification reflected the function most consistently observed across different contexts
rather than any single occurrence. To ensure consistency, each expression was assigned to only one
category according to its dominant analytical characteristic, even if it could potentially exhibit
features of more than one category.

Although the categories Cross-platform slang, Viral expressions, and High-frequency viral
phrases are closely related, they were distinguished according to different classification criteria.
Cross-platform slang includes expressions that are consistently used across spoken discourse and
digital platforms with relatively stable meanings (e.g., lit, sus, bet). Viral expressions refer to items
whose popularity originated from specific online trends or memes and subsequently spread into
broader communication (e.g., I'm cooked, caught in 4K). High-frequency viral phrases represent
expressions that remained consistently widespread throughout the observation period regardless of
their original source, reflecting their stable integration into contemporary youth vocabulary (e.g.,
based, touch grass, yet). Thus, the classification distinguishes between distribution across
communication channels, origin of diffusion, and frequency of usage.

All source materials were publicly available, and no personal user data from TikTok was
collected or stored, in keeping with standard ethical practice in corpus linguistics.

Result and Discussion
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The analysis produced a corpus of 110 slang expressions that met all selection criteria. These
expressions were distributed across twelve functional categories. The quantitative distribution of
categories is presented in the table below (Table 1).

Table 1 — Results and Discussion

No | Category Subcategory Ite Examples Function Source
ms
1 Lexical | Emotion/Reaction | 15 lit, bruh, bussin, Quick reactions Not
Slang dead, cringe Open Up About | Thriving
Our Mental Ep.4 & 12
Health [7,8,9]
Ne | Category Subcategory Ite Examples Function Source
ms
2 Lexical Evaluation 10 | mid, peak, ate, rizz, assessing Not
Slang slaps quality Thriving
Ep.4 [8]
3 | Identity Role 5 I’'m him, pick-me, | identity humor | LOLPodca
pick-me boy st [7]
4 | Lifestyle Online Persona 10 main character digital All
energy, NPC, archetypes podcasts
sigma [7,8,9]
5 | Lifestyle Trends 10 soft girl, girl walk lifestyle All
dinner, hot girl trends podcasts
[7,8,9]
6 Meme Slang 5 situationship, humorous/mem Not
aesthetic, fanum e-based Thriving
tax Ep.4 [8]
7 | Structural | Shortened forms 10 fr, no cap, W/L, Short forms Not
ratio’d Thriving
Ep.12 [9]
8 Meme Constructions 10 go off, giving meme syntax | LOLPodca
delulu, caught in st [7]
4K
9 Viral Expressions 10 rent-free, wig viral usage TikTok +
snatched, I’'m podcasts
cooked [7,8,9,10]
10 Pop References 5 canon event, references to TikTok +
Culture multiverse moment media podcasts
[9,10]
11 Cross- Slang 10 lit, slay, sus, bet, Digital All
platform dead communication | podcasts
[7,8,9,10]
12 High- Viral Phrases 10 | based, yeet, touch | widely spread | All podcas
frequency grass phrases ts
[7,8,9,10]

Emotional and reactive expressions constituted the largest category, accounting for 13.6% of
the corpus. Nine additional categories, including evaluative slang, lifestyle expressions, structural
shortened forms, meme constructions, viral expressions, cross-platform slang, and high-frequency
phrases, each accounted for 9.1% of the dataset. This relatively even distribution suggests that these
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communicative functions are represented with comparable frequency across the corpus. Together,
these categories account 40.9 % of the corpus, indicating that theses communicative functions
constitute the core of the contemporary English slang in the dataset. Short, emotionally expressive
forms that function effectively in both spoken interaction and digital communication appear to have
greater potential for cross-platform diffusion. Category size does not necessarily correspond to its
significance. Three smaller categories (identity and role expressions, meme-based slang, and pop-
culture references) each made up just 4.5% of the corpus (5 items each). That is a modest share, but
these expressions tend to carry considerable cultural significance: knowing what «understood the
assignment» or «that's so core» means signals membership in a particular online community, not
just a general English speaker. The distribution is systematic. Brevity, cross-platform reach,
emotional directness, and grammar borrowed from meme culture occur most frequently, which
points to what actually drives the way young people communicate today. Clipped forms are
particularly prominent as the single most productive pattern: items like «fr», «no cap», «sus», and
«W/Ly strip communication down to its essentials, which is well suited to both the pace of text-
based exchange and the economy of spoken interaction. Cross-platform expressions remained
remarkably stable: «lity, «slay», «bet», and «dead» retained consistent meanings whether
encountered in podcast speech or TikTok captions, which suggests that what we are observing is not
platform-specific jargon but more accurately described as a shared generational register. Meme-
derived constructions such as «caught in 4K», «go oft», and the productive «giving X» frame are of
particular linguistic interest from a grammatical standpoint: they originate online, but have clearly
migrated into spoken conversation, carrying their syntactic novelty with them. Emotional and
reactive items such as «bruh», «dead», «cringe», «bussin» function essentially as prosodic markers,
compressing an entire evaluative stance into a single word or short phrase. When podcast and
TikTok data were compared directly, the overlap was substantial: expressions that appeared
frequently in transcribed speech also ranked high on TikTok by video count, with very little
divergence in how they were used. This consistency suggests that the boundary between spoken and
written digital language is becoming increasingly blurred for this generation, and that the two
channels reinforce each other rather than developing independently.

Three major patterns emerge from the data. First, efficiency-driven clipping dominates the
corpus. Second, the same expressions recur across spoken and digital contexts with minimal
variation. Third, constructions borrowed from meme culture are no longer confined to screens; they
have entered everyday speech. Each of these patterns merits further discussion.

Clipped forms are not simply a convenience; they are a social signal. Saying «fr» instead of
«for real» or «no cap» instead of «I'm not lying» reduces communicative effort, but it also flags
familiarity with a particular cultural space. Getting these forms wrong, or using them in the wrong
context, marks an outsider as clearly as any accent. Their compactness also makes them memorable
and easy to carry across platforms, which helps explain their dominance in the corpus.

Identity-related categories, including role labels, digital personas, lifestyle descriptors, reveal
important aspects of how Generation Z uses language to position itself socially. Calling someone a
«pick-mey, describing yourself as having «main character energy», or adopting the «soft girl»
aesthetic through language are not merely descriptive acts. They locate the speaker within a shared
cultural map and, crucially, they do so with a degree of ironic self-awareness that is characteristic of
this cohort. The humorous effect is often intentional: many of these expressions work precisely
because they acknowledge the performance involved in self-presentation.

Meme-based constructions are one of the most linguistically significant findings. The «giving
[X]» frame (as in «giving main character», «giving villain era») is a genuine grammatical
innovation: it repurposes a verb with no direct object to function as an evaluative predicate. It is
noteworthy that such forms exist online, but that they appear consistently in unscripted speech.
Podcast speakers use them without hesitation or explanation, which suggests the forms are now
fully integrated into speakers’ linguistic repertoire rather than consciously borrowed.

The cross-platform consistency observed here challenges the assumption that internet slang is
inherently unstable or ephemeral. Recommendation algorithms on platforms like TikTok expose
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users across different regions and social backgrounds to the same viral content, which appears to be
driving a kind of informal standardization, a process that would have taken decades through
traditional dialect contact but now occurs within months.

Earlier typologies of slang, including Eble's foundational work on college vocabulary and
Tagliamonte's research on teen language, did not account for meme-derived grammatical categories,
for the obvious reason that these did not exist at the time. The present corpus extends those
frameworks by adding a category of constructions that are syntactically innovative rather than
merely lexically novel. The observation that similar patterns have been noted in Russian-language
sociolinguistic research suggests that the phenomenon is not specific to English but reflects broader
shifts in how digital communication shapes language across different speech communities.

The data broadly support the theoretical view that digital communication accelerates language
change, but they also provide additional insight: what is accelerating is not just change but
standardization. This has direct implications for our understanding of slang, viewing it less as local,
transient variation and more as a generationally shared system with its own internal logic. For
language teaching, the practical implication is clear: learners who encounter only formal registers
will find themselves poorly equipped for the communicative situations they actually face when
interacting with native speakers of their own age.

Incorporating contemporary slang into language instruction does not mean abandoning
attention to formal register; it means giving learners the full picture. Understanding that «mid»
functions as a single-word quality assessment, or that «I'm cooked» signals helplessness rather than
anything culinary, is the kind of pragmatic knowledge that classroom materials rarely address. The
present study offers a structured basis for that kind of instruction.

Several limitations should be noted. The corpus is restricted to English-language content from two
platforms, which means that slang circulating on Reddit, Discord, or YouTube (each with its own
community-specific norms) is not represented here. The focus on Generation Z, while deliberate, leaves
open questions about whether older or younger cohorts are adopting the same forms. The 23,000-word
spoken corpus is sufficient for the identification of functional patterns but too small for reliable
frequency claims. Future work would benefit from larger corpora, additional platforms, and a
longitudinal design that could track how specific expressions enter, spread, and eventually date.

Conclusion

This study investigated contemporary English slang between 2020 and 2025, analyzing
functional categories, distribution patterns, and social functions through podcast and TikTok
content. Analysis of 110 expressions identified twelve functional categories. The largest included
emotional and reactive expressions, followed by cross-platform slang, meme constructions,
structural shortened forms, and viral expressions. Identity-related and meme-based categories,
though smaller in number, carried the highest cultural density because they reflect not just how
Generation Z speaks but how it thinks about itself and its relationship to digital culture. The cross-
platform consistency observed throughout the corpus is one of the most significant findings: rather
than diverging between spoken and written digital modes, these expressions appear to be
converging into a single, relatively stable register.

The functional range of the expressions analyzed here is broader than might be expected.
Slang does not merely replace standard vocabulary with more informal alternatives. It marks group
membership, frames emotional reactions, positions the speaker relative to cultural trends, and
sometimes introduces genuinely new grammatical patterns into spoken language. The «giving [X]»
construction is perhaps the clearest example: it represents a grammatical pattern not typically found
in Standard English, and speakers have adopted it precisely because it fills that gap.

By treating podcast speech and TikTok content as complementary rather than separate data
sources, this study provides a more comprehensive account of how slang actually moves between
contexts. The twelve-category typology developed here extends earlier frameworks and provides a
basis for future comparative work, both across languages and across generations. For practitioners,
the findings support the inclusion of authentic contemporary language in the EFL classroom, not as
a novelty but as a legitimate object of linguistic inquiry.
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Future work could track how specific expressions enter circulation, peak, and fade. Such a
longitudinal approach would capture the lifecycle of slang rather than just its current distribution.
Cross-linguistic comparisons, particularly with Russian and Kazakh youth language where similar
digital influences are at work, would add important comparative depth. Studies focusing on how
language learners acquire and deploy slang in second-language contexts would complement the
descriptive findings presented here.

Contemporary English slang represents an important area of linguistic inquiry, providing
insight into how a generation constructs identity, negotiates social relationships, and responds to
rapidly evolving digital media environments. Studying it seriously is one way of taking that
generation seriously.
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KA3IPI'I 3BAMAHT'BI AFBLJIIIIBIH CJEHI'THIH @ YHKIIMOHAJIZIBIK CAHATTAPBI:
AYBIBIIA )KOHE HTU®PJIBIK TUCKYPCTBIH KPOCC-IIVTAT®OPMAJIBIK
3EPTTEVYI

Angatna. 1997-2012 >xpuinap apajbIFbIHIA TYBUIFAH Kac agamaap aybl3Ila ceiyiey MeH jkazbarma 1mudpIibIK
KapbIM-KaThIHAC apachIHIAFhI IIEeKapa ic XKy3iHae *KOK OpTaja ecTi >KOHEe OJIapJIbIH TiJi OCBIHBI alKBbIH Kepceredi. by
makanma 2020-2025 sxpuimap apaibIFbiHAa OesiceHai Koimanburrad 110 aFpUIIIBIH CIIEHT TIpKECiH 3epaeleiimi: oJap
KaJlail KYMBIC icTeH i, He Oinmipeai )KoHe oJlap bl KOJIJaHATHIH afaMaapra KaHaal oJeyMeTTiK KbI3MET aTKapausl. bap
3epTTeyJepiH KOIIIUIIr MoAKacTTapIaFsl aybI3Ia COMIEY i HeMece dJIeyMETTIK JKemIepaeri ska3oama MoTiHAl Oesex
KapacTblpazsl; Oy 3epTrey onapipl Oip KyOBUIBICTBIH €Ki apHachl periHue Oipre tangaiiapl. Kopmyc ymr arbuimbsiH
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TimiHAeri moakactTan xuHanbim, TikTok-Ta Tekcepinmi, op Tipkec keMiHze OoH nepbec OeifHene TYpaKThl MaFbIHACBIMEH
Ke3IEeCKeH Xaraaimaa rana ipikreni. KopmycThiK, cCeMaHTHKAIBIK XKoHE (HYHKIIMOHAIIBIK TAIIAy apKbLIbI CICHITIH OH
€Ki caHaThl aHBIKTANbl. EH yJKeH yliecTi SMOIMOHAI/IBI aHE PEaKTHUBTI epHeKTep ananbl — 13,6%; TOFbI3 caHar —
Kpocc-m1aTopMalbIK CICHT, MEM-KOHCTPYKIHSAIAP, BUPYCTHI TIPKECTEp XKHE KbICKapThUIFaH (opmaiap, SpKaiChIChl
9,1%. Tanmay kepceTkeHIe#, cieHr »ail raHa OeiipecMu Oanmama ce3znep ubIHBI emec. OJI TONKAa THECUIIKTI
Oenrineii, SMOLMOHANIBI pEaKLWMsUIapAbl  BIKIIAM TYpPAE OKETKi3edi, oNeyMeTTiKk OaraHbl Oulmipeni koHe
celneynriyiepai TaHbIMall MoJCHHWET KeHicTiriMeH Oaimanbicteipagpl. TikTok cuskrel mmargopmanap xaHa
TIpKECTEpiH Tapay >KOHE TYPAaKTaHy >KbUIJAMIBIFBIH apTTBIPBIT XKATKaH CUSKTBI — Oyi1 HUQPIBIK Aoyipaeri TULaiH
e3repy NMHAMUKACKHIH JKOHE 3aMaHayH aFbUIIIBIH TiJIIH OKBITYIBI TYCIHY YIIIH MaHBI3AbI caligapiaapsl Oap mpoiecc.
Tipek ce3nep: cieHr, MUPPIBIK KOMMYHUKAIINS, )KacTap TiJli, KOPITyCTHIK TMHTBUCTHKA, TTOJIKACT.
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®YHKIMOHAJBHBIE KATETOPUA COBPEMEHHOI'O AHTJIMHCKOI'O CJIEHT A:
KPOCC-IIVIAT®OPMEHHOE UCCJIEAOBAHUE YCTHOI'O 1 HIUDPPOBOI'O
JAUCKYPCA

AnHoTanus. Mosozple moau, poausiuuecs Mexay 1997 u 2012 ronamu, BBIPOCIU B Cpelie, TAe TPaHUuLa MEXITY
YCTHOH pPedYblo M LU(POBBIM NHCHMOM HPAaKTHYECKH CTEPTA - M MX SA3bIK OTPaXKaeT 3TO B IOJHOW Mepe. B crartbe
aHam3upyroTcd 110 aHIMICKUX CIEHTOBBIX BBIPAXKEHUM, aKTUBHO HCIMOJb30BaBIIuxcs B nepuop ¢ 2020 mo 2025 rox:
Kak OHM YCTPOCHBI, YTO O3HAYAIOT M KaKyl0 CONHAJbHYI0O palbOTy BBINOMHSIOT IUII TE€X, KTO WX YIOTpPeOIseT.
BoNBIIMHCTBO CYIIECTBYIOIINX HMCCICAOBAaHWN PAacCMATPHBAIOT ITOJKACTHYIO PEYb M TEKCTHI COIMAIBHBIX CETeH IO
OTIETHHOCTH;, JaHHAs paboTa TpakTyeT MX Kak JBa KaHaja ofgHOro sieHMs. Kopmyc coOmpaincs Ha OCHOBE TPEX
aHTJIOS3BIYHBIX MOJIKACTOB M Bepuduimpoaincs depe3 TikTok — BeIpakeHHE BKIFOYAIOCh B MTOTOBBIN CITMCOK TOJBKO
IIPU YCIIOBHW YCTOMYHMBOTO YIOTPEOJICHNSI HE MEHEe YeM B JECSTH HEe3aBUCUMBIX BHAeo. C IpHMEHEHHEM KOPIyCHOTO,
CEMaHTHYECKOro M (YHKIMOHAJIBHOTO aHajM3a BBIICJICHO JIBEHAAUATh KaTeropuil cienra. HawmOonbhryro nomio
COCTaBJISIFOT SMOLIMOHAJIBHBIE M PEaKTHBHBIE BBIpaKeHUs — 13,6%; NeBATh KaTeropuii — KpocciuiaTGOpMEHHBIN CIICHT,
MEM-KOHCTPYKIMH, BUPYCHBIE BBIPQKEHUS M COKpalléHHble (OopMbl — mpenctaBieHsl 1o 9,1% kaxknas. AHaiu3
MOKa3bIBAET, YTO CJICHI HE NMPOCTO HeopMalbHasi 3aMeHa CTaHAAPTHOW Jiekcuke. OH MapKHpyeT NMPUHAIIEKHOCTb K
rpyIme, KOMIAKTHO MepeaéT SMOLMOHANBHBIE PEAKLUH, BBIPAXKAET COLUANIBHYIO OLIEHKY M CBSI3BIBA€T TOBOPSILETO C
MPOCTPAHCTBOM MHOMYJISIpHO# KyibTypsl. Cyns no Bcemy, miargopmsl Bpoae TikTok yckopsiror ckopocts, ¢ KOTOpoi
HOBBIC BBIPAKEHHSI PACTIPOCTPAHSAIOTCS M 3aKPEIUITIOTCS, U 3TO UMEET CYIIECTBCHHBIE MOCIEACTBUS KaK I TIOHUMaHUS
SI3BIKOBBIX M3MEHEHHUH B U(POBYIO MOXY, TaK U U PAKTHKHU TIPETIOJABAHUS COBPEMEHHOTO aHTTHICKOTO S3BIKA.

KiroueBble cjioBa: cieHr, UppoBasi KOMMYHUKAIHS, MOJIOAEKHBIN S3bIK, KOPITyCHAS JINHTBUCTHKA, TTOIKACT.
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THE LINGUISTIC POTENTIAL OF COMMENTS IN THE IDENTIFICATION OF
COGNITIVE DISSONANCE WITHIN ENGLISH MEDIA DISCOURSE

Abstract: The given article is devoted to identifying the cognitive dissonance through linguistics potential of
comments on the basis of the English media discourse. The review of the authors who researched the problem is given,
as well as their works. Currently, the topical issue is the study of media discourse together with the discourse of
comments, which gives a complete picture of how a particular media discourse is perceived by people. Notions of
«commentsy», «cognitive dissonance», «discourse», «media discourse» are considered. Recipients of information may
experience a state of cognitive dissonance, in a situation where new information does not correspond to the ideas
previously embedded in their minds. Users express this dissonance in social networks with the help of comments. Also,
the article provides an example of media discourse and comments to it. Methods applied in the process of research are
include the following: discourse analysis, content analysis, and functional-stylistic analysis.

Keywords: mass media, cognitive dissonance, media discourse, discourse of comments, recipient.

Introduction

Obtaining information about current events is vital for any modern person. Accordingly, the
role of the media as one of the sources of such information is enormous. Mass media provide
information, educate, entertain, and contribute to the formation of consciousness and culture.
Therefore, the study of the language used in mass media remains an important and relevant issue in
modern linguistics.

With the introduction of the concepts of discourse and media discourse, scholars have been
able to broaden their understanding of the media's performance and encompass not only purely
linguistic aspects of the text but also extralinguistic ones. Extralinguistic factors include the
formation of media discourse, the recipients of information, encoding and decoding methods, as
well as historical, social, and cultural aspects [1].

Consequently, media discourse can now be considered in conjunction with commentary
discourse, which is closely intertwined with core media discourse because it clearly demonstrates
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